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From the information revolution, the world economy was experienced upheavals, 
the mode of production and the organization forms were changing. After China 
entered into WTO, Chinese economic had being contacted with World more and more 
tightly. So, how to enhance the power of competition of Chinese industry and 
companies is being the issue which the academia had to consider. 
While the modularity, being an effective method to resolve complicated system 
or product, had been used in the design exploitation and the production of computer 
since 60s,20 century, and had been applied the realm the industry of auto, architecture 
etc. This method was changing company’s notion, promoting resource been 
distributed and utilize reasonable, enhancing the power of competition of industry, 
and promoting the corporation between enterprises. In a word, as the developmental 
direction of industrial organization in 21 century, modularity is changing the structure 
of industry and enterprise, and will take us into a Modularity Age. 
Based on the modularization process under the chain of evolution as the research 
object, mainly focuses on research in the process of industry chain structure, 
enterprise behavior, the performance of market is related to the process of modular 
industry evolution paths, supplemented by relevant industrial case analysis. 
The paper has 7 Chapters: Chapter 1 briefly introduces the background and 
significance of the study, the method and innovations. Chapter 2 is review of the 
theory，including industrial chain theory and modularity theory. Chapter 3~5 describe 
the effect of industrial structure of modularization, enterprise behavior and the market 
performance. Chapter 6 uses the Chinese automotive modularity as the research 
objects, proposes the Chinese auto modular strategy. At the end of the article, brief 
conclusion is obtained. 
The innovation of my article is mainly two points: First, evolution of industry 
chain and modular are studied together. Then, using the way of Statistics test explains 
the relationship between modularity and the market performance. 
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引出命题 研究背景和命题 解决“为什么” 
基本概念和理论综述 概念界定 解决“是什么” 



































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
